
Marilyn Ezzy Ashcraft
Last week Gov. Gavin Newsom 

outlined six criteria for modifying 
his stay-at-home order; Alameda 
County’s public health officer 
ordered residents to wear face 
coverings in public; and the City 
of Oakland offers free COVID-19 
testing to all medical personnel, 
first responders and public-facing 
essential workers.

“You’ve met this challenge in 
remarkable ways and, because 
of your behavior, you have bent 
the curve,” Newsom said, prais-
ing Californians’ response to his 
March 19 stay-at-home order. He 
described six indicators that will 
help him determine when and how 
to begin lifting the statewide order. 

•  The ability to monitor and 
protect our communities through 
testing, contact tracing, isolating 
and supporting those who are posi-
tive or exposed

•  The ability to prevent infec-
tion in people at risk for more 
severe COVID-19, including 6 mil-
lion older adults living at home and 
those in congregate settings such 
as nursing homes

•  The ability of hospitals and 
health systems to handle surges, 
including adequate bed capac-
ity, ventilators and masks. We 
must anticipate an increase in 
cases when the order is relaxed. 
Currently, hospitals have created 
excess capacity by cancelling elec-
tive surgeries and procedures.

•  The ability to develop thera-
peutics to meet the demand. This 
is particularly important in the 
absence of a vaccine

•  The ability for businesses, 
schools and child care facilities to 
support physical distancing guide-
lines

•  The ability to determine when 
to reinstitute measures, including 
the stay-at-home order, if neces-
sary.

Newsom compared lifting the 
stay-at-home order to sliding a dim-
mer switch, rather than flipping a 
light switch. We will “toggle from 
stricter to looser controls” as more 
medical data is received because 
lifting restrictions too soon could 
cause a relapse.
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Date Rise Set
Today 6:23 19:51
April 24 6:22 19:53
April 25 6:21 19:54
April 26 6:19 19:54
April 27 6:18 19:55
April 28 6:17 19:56
April 29 6:16 19:57
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Coronavirus Updates
Pandemic sweeping nation, world

Eric J. Kos
California Gov. Gavin 

Newsom has begun to construct 
a plan for the reopening of the 
California economy based on 
the downward 
trend of cases 
and hospitaliza-
tions related to 
the pandemic. 
Alameda has its 
share of cases 
and locals are 
doing every-
thing they can to 
reduce contact, 
stay six feet away from each 
other and still attempt to do 
some essential business.

Alameda’s character of 
resilience and community has 
helped the Island City keep a 
positive outlook. One local resi-
dent told me 
of a harrowing 
experience with 
the disease after 
having spent a 
solid two weeks 
in bed, barely 
able to breathe. 
The person has 
since recovered.

Keep calm 
and keep washing those hands.

New Order Requires Masks 
Be Worn In Public

On Friday, April 17, the 
Alameda County Health Officer 
issued a new order generally 
requiring members of the pub-
lic and workers to wear face 
coverings. Authorities began to 
enforce the new order at 8 a.m. 
yesterday, April 22. The order 
requires masks 
be worn in three 
main settings: 

n When at 
essential busi-
nesses, includ-
ing the public, 
employees, con-
tractors, owners, 
and volunteers

n When seek-
ing health care 

n When using public trans-
portation 

The order has some excep-
tions for when face coverings 
are not required, including for 
children ages 12 and younger, if 
a person is only with members of 
their own household and when 
engaged in walking, hiking, bicy-
cling and running while main-
taining at least 6 feet of physical 
distance from 
others. 

Even when 
not required, 
face coverings 
are recommend-
ed to slow the 
spread of COVID-
19. In addition 
to staying home 
as much as pos-
sible, maintaining strict physi-
cal distancing when outside the 
home and continuing to wash 
and sanitize hands regularly.

Wonder Window Contest 
Benefits Meals on Wheels

Alamedans are invited to 
spread some joy and support 
a good cause by decorating a 
house or apartment window. 
Those with the best display from 
inside, facing outward set up by 
Friday, May 1, could win a prize. 
FunAmeda Productions is host-
ing a city-wide home window 
decorating contest benefiting 
Alameda Meals on Wheels.

Four prizes will be awarded 
for: Most Inspiring, Funniest, 
Most Creative and Best After-
Dark categories. For every entry 
FunAmeda Productions will 
donate $5 (up to 100 entries) to 
Alameda Meals on Wheels.

No need to leave home to 
enjoy the entries; Photos will be 
posted on www.FunAmeda.com.

Contest organizers say, 
“Teddy Bears are great, but win-
dows can have whatever you 
like!”

The contest is open to the 
94501 and 94502 zip codes; limit 
one window per household. No 
addresses will be made public.

Windows must be visible 
from the street or public space. 
Each entry must have a title or 

name and agree to have a photo 
posted on FunAmeda.com.

To enter, complete the win-
dow display, then email: pc@
funameda.com. Include address 

and title or name 
of entry. Also note 
if window is best 
seen in the day, 
night or both. 
Deadline to enter 
is Friday, May 1. 
Prizes awarded 
mid-May.

To make a 
donation directly 

to Meals on Wheels see www.
alamedameals onwheels.org.

Business Leaders  
Need a Boost

The person who owns the 
business focused on specialty 

teas has launched 
fundraisers to 
help keep her-
businesses and 
employees on 
their feet. Julie 
Baron of Julie’s 
Coffee & Tea 
Garden on Park 
Street has volun-
teered for several 
nonprofit orga-

nizations in Alameda. Her busi-
nesses and personal efforts have 
contributed to an endless num-
ber of local fundraisers, events 
and Island City culture in general.

Baron is running emergency 
fundraisers on Facebook right 
now and could use all the help 
she can get to keep their busi-
nesses alive and as many of their 
staff fed and paid as possible. 

Cash and gift card 
donations are 
accepted.

S u p p o r t 
Baron’s mission 
to bring a wide 
range of quality 
teas to the Island 
at https://tinyurl.
com/w29shcq.

Boys & Girls 
Club Launches Virtual 

Clubhouse
The Alameda Boys & Girls 

Club’s new virtual clubhouse 
offers remote programming 
created and performed by the 
club’s youth development pro-
gram leaders. The programming 
offers activities, games and sto-
ries in the areas of science, tech-
nology, engineering and math-

ematics along 
with seed-to-table 
education, physi-
cal education and 
arts and crafts. 
There are also 
activities created 
for our teen popu-
lation. 

To donate in 
support of the vir-

tual clubhouse call (510) 522-4900 
or visit www.alamedabgc.org.

Sun in Financial Trouble
Please be aware, the 

Alameda Sun is in dire straits. 
The limited savings garnered 
over the past 19 years, along 
with the loyal base of adver-
tisers have both largely disap-
peared. The steady stream of 
new subscribers and reduced 
print run has helped stretch the 
budget but future print editions 
may not be forthcoming.

Due to the gracious help of 
several local volunteers, the Sun 
is being delivered at no cost 
on Wednesday, Thursday and 
Friday. Every option is being 
explored to generate enough 
revenue and secure enough 
loans to continue print opera-
tions. We may be forced into 
a digital-only publishing format. 

If anyone is able to give gen-
erously to the Sun — it costs 
$2,000 per week to print the 
paper — we need your help right 
away. Please subscribe, or better 
yet, set up some ongoing adver-
tising. See www.alamedasun.
com for more information.

Photos by Celeste Lane 

Top to bottom: Alameda 
United, caution: no 
picnics, the great teddy 
bear hunt, dog attempt-
ing to socialize remotely.

Wes Cheung  
& Kristina Swafford 

Wendy lives with her husband 
Harold. As the shelter-in-place order 
continues into its sixth week, Wendy 
and Harold continue take actions to 
protect their health, including fre-
quently washing their hands, limiting 
their travel and practicing physical 
distancing. One day, Harold gets an 
email from what appears to be a doc-
tor from his local hospital. 

The email states that the Food 
and Drug Administration (FDA) is 
requiring people to test themselves 
for COVID-19 and provides a link for 
people to click on to register for a 
testing kit. Because the email said this 
is required by the FDA, Harold clicked 
on the link and entered his credit 
card information to order a test kit. 
Unfortunately, that link was a scam.

Just as we are all encouraged to 
take action to protect our physical 
and mental health, we should also 

take action to protect our financial 
well-being from scams during the 
COVID-19 pandemic. Scammers are 
primarily interested in two things: 
your money and your information. 
Learning how to identify COVID-
19 scams can protect you from 
future financial headaches. As an 
added benefit, learning about these 
COVID-19 scams can also help you 
keep calm when a scammer tries 
use shock to open your wallet.

Here are a few common COVID-
19 scams you may encounter:

n False charities — In this 
scam, the scammer may pose as 
a representative from a local orga-
nization seeking a donation. This 
scam could also link to unverified 
crowdsourcing websites such as 
GoFundMe.com. In these private 
charity scams, the scammer poses 
as an individual, rather than rep-
resenting an organization, seeking 
donations to help pay for hospital 

bills for a friend or loved one who 
has contracted the virus. For more 
information, visit www.oag.ca.gov/
consumers/COVID-19#charities.

n Fake testing kits — In this 
scam, like the one Harold was a 
victim of, the scammer tells an indi-
vidual that the FDA has issued test-
ing kits for the COVID-19 virus. The 
scammer may pose as a govern-
ment agency and inform the indi-
vidual that the tests are mandatory. 
The scammer then asks the victim 
for money and possibly medical 
information in order to receive the 
testing kit. For more information, 
visit www.fda.gov/news-events/
press-announcements/coronavi-
rus-covid-19-update-fda-alerts-con-
sumers-about-unauthorized-fraud-
ulent-covid-19-test-kits.

n False information regarding 
relief/unemployment checks — In 
this scam, the scammer informs

City Says Beware of COVID Scams
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Word from the Mayor
‘A time to think and act anew’

City of Alameda

Mayor Ashcraft picks up some Ice Cream from Tucker’s on Park Street.
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Island’s Latest Numbers

Alamedans Cranking Out PPE
Photo & story by Maurice Ramirez 

Alex Confer processes donated fabric bolts at 
Alameda’s Hot Rod Shop on Clement Avenue. 
The fabric is being processed for kits to be deliv-

ered to individual sewists, who will then make the fab-
ric into face masks. Alameda’s effort to produce person-
al protective equipment is headed by Danny Beesley, 
creator of the College of Alameda FabLab.

Ekene Ikeme
On Monday, April 20, the 

Alameda County Public Health 
Department (ACPHD) released an 
update of the county’s confirmed 

COVID-19 cases on its website 
dashboard. The updated number 
shows new confirmed cases in 
Alameda County continues to grow, 
but at a lower rate than days prior. 

A similar trend is happening in the 
City of Alameda.

Alameda County now has 1,191 
confirmed coronavirus cases as of 
April 20. New cases increased by 
130 from when ACPHD reported 
1,061 confirmed cases on April 
17. The percentage of new cases 
decreased from the previous three-
day span. Between April 14 and 17, 
ACPHD reported 175 new cases, 
from 886 to 1,061. This represents 
a 25.7 percent drop in new cases 
from April 17 to 20 compared to 
April 14 to 17.

Similarly, the rate of confirmed 
new cases in the City of Alameda 
is also slowing down. The city 
received just one new confirmed 
case in ACPHD’s April 20 update. 
Alameda now has 29 confirmed 
cases, up from 28 cases reported 
on April 17. On April 14, ACPHD 
revealed the city had 24 confirmed 
COVID-19 cases. Between April 14 
to 17, confirmed coronavirus cases 
grew by four, but between April 17 
to 20, confirmed cases grew by just 
one; a 75 percent decrease.

The latest update shows 42 
people have died due to COVID-
19 in Alameda County. Men have 
accounted for 53 percent (636 
people) of cases. While it was pre-
viously thought older demograph-
ics made up most coronavirus 
patients, people aged 31-40 made 
up the highest percentage of cases 
in the county with 18 percent (215 
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