
go on in the evening and many stay 
on until midnight or even later — 
well after most businesses in the 
center have closed. These lights 
serve no purpose in terms of secu-
rity. Target, open until 11 p.m., 
doesn’t have them. So the power 
these thousands of lights are using 
is wasted. This is not helping the 
environment.

Next to Safeway is an outside 
sitting area with about 1,000 string-
lights, and nearly 20 bigger ground 
lights shining up at palm trees. A 
lot of power is being used to illu-
minate this area every evening and 
night. Unfortunately it was placed 
right next to the busiest street cor-
ner in the area, which may be why 
hardly anybody sits there. So all 
that light, all that power, is serving 
very little function.

There are many other areas in the 
shopping center where this extrava-
gant use of lighting is evident. Drive 
over there one night and see for 
yourself. All the building designs 
and lighting systems were approved 
by the Permits Department of the 
city of Alameda. Evidently conser-
vation was not a priority when the 
permits were granted.

Turning off string lights and 
some of the other lighting would 
be simple and would certainly help 
the environment.

How else could things be 
improved? I urge the two largest 
businesses at Alameda Landing, 
Safeway and Target, to examine the 
possibility of installing solar panels 
on the tops of their buildings. This 
is now a rather common practice 
in America. For example, Costco, 
Walmart, Kmart, IKEA, Koh’ls and 
Macy’s and even other Target 
stores have all installed rooftop 
solar panels. This reduces their 
electricity bills by as much as 42 
percent for an annual savings of 
over $8 billion. And of course these 
panels help the environment. 

One wonders why this finan-
cially sensible and environmental-
ly positive step was not taken at 
Alameda Landing shopping center. 
According to a recent report by the 
Environment America Research & 
Policy Center, officials at all levels 
of government should implement 
solar-friendly policies that help to 
accelerate adoption of solar energy 
by America’s businesses.

Stores that leave their lights 
burning all night are clearly not 
helping the environment. I urge 
owners/managers of medium-sized 
and small businesses in the shop-
ping center to contact the California 
Green Business Program, which has 
helped California businesses cut 
over 800,000 tons of CO2 emissions 
and save over $3 million in electric-
ity costs over the past year. For 
details check out their website.

Lastly, big developments like the 
Alameda Landing shopping center 
convey an implicit message in their 
design and operation, a kind of hid-
den curriculum. The message sent 

by extravagant lighting displays is 
that we can carry on as normal, that 
there’s no problem. Two-thirds of 
Americans, however, are concerned 
about global warming.

Here’s what Vestar claims on its 
website: “Vestar is responsible for 
creating many of the largest and 
most successful open-air retail cen-
ters with a conscientious approach 
to developing community orient-
ed and environmentally sensitive 
properties.” 

Here’s a response from a Vestar 
manager to my raising the issue of 
string lights, my point being that 
they shouldn’t be there at all. 

“I do agree that these string 
lights in the plaza do not need 
to remain on all night and they 
shouldn’t be on all night. I will 
double check on these,” the man-
ager said. “I had confirmed with 
our lighting maintenance company 
that these string lights and all the 
roof perimeter lights go off at mid-
night seven days a week. Our ice 
cream tenant, Cream, stays open 
until midnight and so we must keep 
the center lit while the stores and 
restaurants are open.”

Cream closed at 11 p.m.
Emmanuel Williams lives in 

Alameda. 
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ISLAND CITY WOMEN IN BUSINESS
Diana Redding
Diana Redding, J.D., L.L.M., M.B.A, is an Associate Attorney at the Law 
Offices of W. Lance Russum, A Professional Corporation, who practices 
law in the areas of Estate Planning, Probate, Trust and Probate Litigation, 
Taxation and Family Law. Diana offers practical advice to assist her 
clients. Diana is a member of the Alameda County Bar Association’s 
Lawyer Referral Service (LRS). Most LRS referrals are low income which 
gives Diana an opportunity to give back to her local community. Diana 
provides a free initial half hour consultation. Diana attended 
Golden Gate University in San Francisco, where she received 
her J.D., M.B.A. and L.L.M. degrees. Diana holds a black belt 
in Karate and is also an avid runner. 

Law Offices of Lance Russum • 522-6900
2500 Santa Clara Ave. • dredding@russumlaw.com

Attorney-at-Law

Deb Knowles
Deb’s years of professional experience in the Financial Services industry 
includes senior level leadership positions at Wells Fargo, VISA and Deloitte 
& Touché. Deb possesses a BA & MBA Financial Management and various 
industry licenses and designations. Deb works directly with individual inves-
tors and emphasizes a well-balanced portfolio and buy-and-hold strategy. Deb 
embraces the importance of building long-term, face-to-face relationships with 
her clients, helping them understand the investment options available today. 
Deb’s earliest training in structure, discipline and patience came courtesy 
of the U.S. Marine Corps, where she is a retired officer. Deb is the 
Board President for the Alameda Rotary Endowment Foundation 
and the Friends of the Alameda Animal Shelter (FAAS), and 
Secretary for the Downtown Alameda Business Association. 
In her spare time, Deb is an avid golfer.

Edward Jones • 749-0403
1336 Park Street, Ste. D • deb.knowles@edwardjones.com

Financial Advisor

Diane Hayes
As the proprietor of one of the last original shade shops, Diane Hayes has continued the 
family business with resounding success, offering a wide range of authentic Victorian 
window shades both locally and nationally with the aid of her website, shadeshop.com. Her 
business prides itself in its offering of a wide range of antique and modern styles reflect-
ing the local flora of tastes, and its dedication to customer service. Diane’s background 
as a machinist and her contractor’s experience ensures that she will not sell a product 
that she does not stand behind. Besides her hand-crafted roller shades, Diane’s shade 
shop offers all forms of window coverings to her local customers - anything from drapes 
to verticals, and everything in between. Because of her investment in the community,  
Diane urges customers to come into the shop and see for themselves her full and  
stunning gallery of window coverings.

Alameda Shade Shop • 522-0633
914 Central Ave. • www.alamedashadeshop.com

Owner

A Monthly Feature only in the Alameda Sun Celebrating the Island’s Female  
Business Professionals of Note the third Thursday of every month

For more information call Cynthia Pelletier @ 263-1824 • cpelletier@alamedasun.com

DDS, NMD, FAGD

Terecita Dean Family Practice • The Wellness Center of Alameda
2017 Central Ave. • 522-0878 • www.wellnesscenterspa.com

Terecita Dean
Terecita Dean, DDS, NMD, FAGD, is both a naturopath as well as 
a craniomandibular orthopedic practitioner. Dr. Dean is passionate 
and committed to total body wellness. She is extremely active in 
providing leading-edge technology to her patients with a dynamic 
natural system of healing and oral care. The Wellness Center’s 
comprehensive care therapy is concerned with the whole body, mind 
and spirit to foster a healthy foundation upon which to build your 
life. They have a general family dental practice for whole body 
health & wellness. The dental practice offers the latest in 
restorative and aesthetic dental techniques for adults along 
with treatments for the TemporoMandibular Joint (TMJ) and 
dental sleep disorders. 

with by a City Hall that’s become 
an extension of a cabal of off-Island 
realty interests who treat citizens 
like sheep to shear and slaughter as 
they transform Alameda into a tour-
ist destination to fill their pockets. 

What’s been happening to 
Alameda is a repeat of the 1950s 
when developers stole Alameda’s 
beach and left future generations 
with a stagnant lagoon that has to be 
chemically sterilized to control the 
algae, creating an ecological waste-
land. How can a City Hall under the 
influence of a realty cabal be trusted 
to look out for the public interest?

Monty J Heying is a 16-year 
Alameda resident.

Gil Michaels
The Unity movement, a New 

Thought philosophy, is observed 
its “World Day of Prayer” last 
Thursday, Sept. 8.

Held annually on the second 
Thursday in September, World 
Day of Prayer is a 24-hour Prayer 
Vigil celebrated at Unity Village in 
Missouri and in Unity centers and 
churches around the world.

The motto of Unity is “Discover 
the power within, and unleash your 
divine potential.” Unity and New 
Thought prayer is completely dif-
ferent from the petitioning (cajol-
ing, beseeching and bargaining) 
prayer of orthodox religion. Unity 
and New Thought practitioners 
typically use affirmations, or posi-
tive statements of Truth, to lift 
themselves into a conscious state 
of Oneness with the Absolute in 
order to create their reality.

For example, New Thought mys-
tic Joel Goldsmith defines prayer 
as “The recognition of the omni-
presence of God as the life of every 
form.” Spiritualist Allen White con-
curs. He calls prayer “A state of 
constant awareness of the Allness 
of God eternally present.”

In essence, New Thought teach-
es that the constant realization and 
feeling of Divine awareness within 
produces harmony without. That is 
effective prayer.

If you’d like to experience New 

Thought prayer in action, my new 
book The Narrow Pathway To God 
details the practice in eight fasci-
nating, fast-moving, compelling and 
exciting short stories. 

Like the memorable parables, 
myths, fables and allegories of 
scripture, The Narrow Pathway To 
God presents spiritual principles 
in the context of extraordinary and 
intriguing adult life situations. 

The first story, “Resist Not” 

Alameda: An 
Architectural Treasure Chest
The comprehensive overview of the 

Island’s domestic architecture. To 
order this 128-page book send a check 
for $30 made out to Alameda Sun to 

3215J Encinal Ave. Alameda CA 94501

FOR MORE INFORMATION CALL 263-1472

A Guide to Alameda History and Architecture

Lesson: On conserving 
energy could be helpful
Continued from page 6

Rent: Issue 
opinion
Continued from page 6

Longtime Contributor Pens New Book
Collection of short stories celebrates paths to spirituality

Courtesy photo

Alameda author Gil 
Michaels has released 
a collection of his short 
stories on New Thought 
prayer. 

tells the tale of a street-wise, kind 
but cynical bartender who escapes 
complete disaster through his judi-
cious use of the biblical admonish-
ment to “resist not evil.” 

The next chapter, “Exodus” is 
the thrilling story of a group of 
strangers on a freeway, thrown 
together by coincidence on nuclear 
doomsday, then led to safety by the 
spiritual wisdom of a foul-mouthed, 
tough, gun-toting, beer-guzzling, 
mystic plumber. 

In “He Will Make Himself 
Manifest” a woman finds that the 
comfort she found in the simplic-
ity of her atheism was actually of 
little use when she was suddenly 
diagnosed with a terminal condi-
tion. A memorable encounter with 
a wise, kind and powerful spiritual 
healer makes her reconsider her 
lack of belief. 

Believers and non-believers 
alike will find a plethora of New 
Thought’s practical spirituality, 
prayers and teachings liberally dis-
tributed throughout The Narrow 
Pathway To God. Each group will 
find their belief systems shaken, 
rocked and rattled; in an entertain-
ing, captivating way.

It’s a fine way to learn the value 
of prayer. The Narrow Pathway To 
God, by Gil Michaels, is available 
from Amazon Books.

Contact Gil Michaels at  
satsfats510@mailstation.com

Delicious 
Way to Help 
Italy’s Quake 
Victims

Sun Staff Reports
The area around Amatrice 

in central Italy has been 
recently struck by a devastat-
ing earthquake. Even though 
this area is not very distant 
from Rome, it is very remote 
and not easily accessible. As 
a result it has been able to 
develop a unique and incred-
ible gastronomy.

Many of the products and 
recipes from the region have 
been adopted by chefs all over 
the world, like the famous pasta 
all’amatriciana. The nearby 
town of Norcia was where the 
art of charcuterie was devel-
oped into an art imitated all 
over the world. Now these 
communities that have given 
the world so much need help.

Monday, Sept. 19, 
Alameda’s C’era Una Volta 
invites the public to enjoy 
an amatriciana and help the 
town of Amatrice. All the 
proceeds from this special 
dinner service will be given 
directly to the municipality.

Baia Pasta will provide the 
pasta, Belcampo Meat Co., the 
guanciale, Bianco DiNapoli, 
the tomato sauce, Fresca 
Italia Inc., the pecorino, and 
the Vinity Wine Company will 
provide the wine. 

A donation of $20 or more 
is requested and includes 
salad with pasta. 

This event is expected to 
sell out quickly. RSVP at C’era 
Una Volta, 1332 Park St., or by 
calling 769-4828. Visit www.
ceraunavolta.us for more 
information. 

For those wishing to 
donate who cannot attend 
the event, checks may be 
sent to BAIA Pasta, 431 Water 
St., Oakland, CA 94607.

Contact Sun staff at editor@
alamedasun.com.

Sun Staff Reports
The city of Alameda encour-

ages local residents and businesses 
to attend a community workshop 
Thursday, Sept. 22, at 6:30 p.m. 
on creating a citywide Economic 
Development Strategic Plan (EDSP).

The workshop will take place in 
the Alameda High School Cafeteria 
(entrance on Central Avenue at 
Walnut Street) and will be an oppor-
tunity for community members to 
hear about and join the public dis-
cussion about how Alameda will 

maintain and grow its vibrant local 
economy. 

The EDSP will be the city’s long-
term (five- to 10-year) roadmap for 
business attraction, retention and 
workforce development activities, 
while improving the quality of life 
for Alameda residents and employ-
ees. Discussion topics include job 
and industry growth trends, perfor-
mance of retail, restaurants, offices 
and industrial parks and opportu-
nities for strengthening the local 
economy.

For more information about 
the EDSP, contact Eric Fonstein, 
Development Manager, at 747-6895, 
efonstei@alamedaca.gov, or visit 
www.alamedaca.gov/business/ 
strategic-plan.

Community Workshop: Planning 
for a Healthy Economy in Alameda

Advertising?  
263-1824


