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What’s Happening on the West End?

TAVISTOCK BOOKS
First Editions, Rare 
& Collectible Books

1503 Webster St.
814-0480

vjz@tavbooks.com
www.tavbooks.com

• We Buy Books •
Open by chance or by appointment

For more 
information 
about West 
Alameda, visit the 
website at www.westalamedabusiness.com.

631 BUENA VISTA • 522-0510 • Fax 522-0524
M-F 8:30-5:30 • Sat. 9:00-2:00
www.alamedaautolab.com

Alameda Auto Lab

It’s Easy to Be Green(er)
Tune up your car • Inflate your tires

Pollute less • Save gas

www.edwardjones.com

Schedule a free
portfolio review.

Guy Ben Ari, CFP®, AAMS®, CRPS®
Financial Advisor
.

935 Marina Village Pkwy
Alameda, CA 94501
510-522-2009

 

Includes Soup or Salad and Dessert
Angus Prime Rib / New York Steak / Fish

Fried Prawns / Pasta / Lamb Shank & More!

OPEN DAILY 9AM-10PM • PLENTY OF FREE PARKING
1148 Ballena Blvd. Alameda, CA 94501 

Tel: (510) 865-5086  865-5088

EARLY BIRD DINNER SPECIAL 
$1195 to $1495

Mon-Fri: 3pm-7pm / Sat-Sun: 3pm-6pm

PIER 29 Waterfront Restaurant
Breakfast  Lunch  Dinner  Cocktails

HAPPY HOUR
Mon-Fri 3pm-7pm | Sat & Sun 3pm-6pm

Special Menu $195 & Up 

OUTDOOR 
WATERFRONT 

DINING!

WESCAFE
Coffee, Espresso, 

Sandwiches

NOW OPEN 
FOR DINNER

Thursday-Sunday
6 to 10PM

1518 Webster St. • 510.522.1700
www.thewescafe.com

S O C I A L  M E D I A  -  B E N E F I T  F O R  S M A L L  B U S I N E S S E S

You Love Us for 
Breakfast & Lunch, Try 
Our Delicious French-

American Dinner Menu
Hours

5pm-9:30pm - Thurs-Sat

Cafe Jolie Cafe_Jolie

1500 Webster St.
Alameda

(510) 523-4500

is open for lunch, brunch and dinner!

1544 Webster Street, Alameda
510-522-3764

Check website for weekly specials, 
events and coupons.

www.chichabistro.com

As a mother of three daugh-
ters, I guess I can consider myself 
fortunate that I never had to 
address the “cops-and-robbers” 
or “cowboys-and-Indians” games 
that little boys favor. Barbies, 
and the inherent self-image issues 
that come with such “role mod-
els” were certainly a topic of con-
versation in our family, and there 
was actually a time when those 
particular toys were verboten. 

My husband (at the time) was 
a hunter. We had hunting rifles 
in a gun safe. Because he was 
a responsible gun owner (and 
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Toys: Can, and do, mislead law enforcement as in recent case from Santa Rosa

perhaps traditional/chauvinist 
father of daughters) there was 
never any debate whether we 
would have realistic looking toy 
guns in our household. 

Pink and purple squirt guns, 
perhaps. I cannot fathom why 
anyone would give realistic toy 
guns to their children. 

This is not about the right 
to bear arms. I have heard argu-
ments on both sides of the 
debate that are valid and I agree 
with. A responsible gun owner 
will take every precaution to pro-
tect against innocent children 
being harmed with a firearm in 

their possession. 
But, just as exposure to vio-

lent video games, movies and 
cartoons have been proven to 
desensitize our young people, 
doesn’t playing with realis-
tic plastic “harmless” toy guns 
diminish the danger that a real 
firearm presents? 

If an adult displays such a 
realistic toy gun in a threatening 

manner, and is wounded or killed 
as a result by law enforcement, 
is law enforcement held account-
able for erring on the side of 
caution? 

And, given that unfortunately 
more and more frequent inci-
dents of young people using fire-
arms to harm others in a school 
or public setting, doesn’t law 
enforcement have the respon-

sibility of erring on the side of 
caution?

The Santa Rosa incident has 
now drawn the attention of the 
FBI. Even in the case of an adult 
brandishing a toy gun in a threat-
ening manner, seven gunshot 
wounds seems excessive once 
the suspect has obviously been 
mortally injured. 

This young boy did not 
deserve to die, and his family 
does not deserve this horren-
dous loss. I can’t help but think 
that this tragedy could have been 
avoided had there not been a 
replica assault weapon involved. 

Would it really make that much 
difference to the kids playing BB 
gun games if the guns did not 
look realistic? 

Sue McCullough is a former 
Alameda resident and still is an 
avid Alameda Sun reader.

I can’t help but think that this trag-
edy could have been avoided had 
there not been a replica assault 
weapon involved. 

Write to the Sun editor 
at 

editor@alamedasun.com

Opinion?

VETERANS DAY
OPEN HOUSE

Displays, Vehicles and More!
Sunday, Nov. 11, 12 to 4pm

For more information visit
www.alamedanavalairmuseum.org 

or call 510.522.4262

At the Alameda 
Naval Air Museum, 
Building 77
2151 Ferry Point 
on the Former Alameda 
Naval Air Station
HOURS: Sat & Sun 10am-4pm
Admission: $5, kids 12 & under FREE

Do you pon-
der how to 
bring in more 

customers for your 
small business? 
Whether you have 
a new business 
just getting started 
and you are look-
ing for customers, 
or you have an 
established busi-
ness needing to 
generate more 
customers, social 
media is an area 
to consider. 

Did you know 
there are 36,000 
registered 
Facebook users, 
age 18 and over, 
in Alameda alone, 
and 1.4 million 
within 10 miles? 
Therein lies the 
potential to reach 
new customers. 

Social Sandi is 
a social media 
consultant for 
small businesses, 
and an Education 
Specialist trained 
by eBay to teach 
people how to be 
an eBay seller. 
Sandi Garcia, 
founder of Social 
Sandi, helps small 
businesses reach 
new customers 
using Facebook, 
Twitter and other 
social media sites. 
“Social media is 
a 24-hours-a-day, 
two-way communi-
cation, a genuine 
way to connect 
with a custom-
er base,” says 
Garcia, “to com-
municate with cur-
rent and potential 
customers.” Garcia 

educates business 
owners on how to 
use social media 
for marketing, how 
to grow followers 
and build customer 
loyalty, and how to 
fill in data so as to 
be found by search 
engines.

According to 
Garcia, learning 
how to use social 
media to promote 
your business can 
be overwhelming. 
Many small busi-
ness owners don’t 
know where to start. 
Social Sandi can 
help businesses 

get established on 
Facebook, Twitter, 
Pinterest, and 
Google+. Garcia 
says to owners, “I 
can make this very 
easy for you.  We 
will work together 
to have your social 
media marketing 
efforts up and run-
ning within a week!” 

If you are unfa-
miliar with how to 
navigate social 
media, but would 
like to know more 
about reaching 
customers, Social 
Sandi offers sev-
eral ways to help. 

She is available 
for hourly consult-
ing and visiting 
businesses onsite. 
She also offers 
upcoming classes 
at 1400 Bar & Grill, 
1400 Webster 
St. “Facebook 
Marketing Class for 
Small Business” 
Nov. 13 from 6:30 
to 9 p.m., “Basics 
of Selling on eBay” 
class Nov. 16 
and Dec. 7. Both 
classes are from 9 
a.m. to 4 p.m. and 
breakfast and lunch 
are included.

To find out more, 

go to www.
SocialSandi.com, 
www.facebook.
com/SocialSandi, 
and: www.twitter.
com/SocialSandi.


